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Abstract
Social media have become an integral part
of most people's daily routines,
specifically, for young adults who went
through an early exposure to the internet
and technology. This deep connection with
social media leads to significant changes
in online user’s behavior during the
Corona Virus Disease-2019 (COVID-19)
pandemic. This study seeks to understand
the impact of the pandemic on the use of
social media among undergraduate
students from Kuwait University. Two
cross-sectional surveys were developed
based on the Technology Acceptance
Model (TAM) theory to assess the
usefulness and ease of use of social media
for the college students during two
periods, November to December from 2017
and 2021. The results reveal no significant
changes in the usefulness and ease of use
of social media between the two periods.
Moreover, after the pandemic a significant
number of students become less aware
about their social media privacy settings.
Results also show some
changes in the use of social
media between the two
periods in terms of students
preferences among several
platforms.

1. Objective:
• To examine the changes in the uses of social

media applications for Kuwait University
students before the COVID-19 pandemic and
after it.

• To further assess these changes to evaluate
whether these changes have positive or
negative impacts on the students by
measuring the usefulness and ease of use of
social media for the students.

3. Results and Outcomes:
• Students' usefulness evaluation of social media platforms toward their

studying tasks remain stable between the period before the COVID-19
pandemic and the period after it.

• No significant changes in the students' evaluation of social media ease of
use have been reported by the results between the periods before and after
COVID-19 pandemic.

• An increase by 18% of students that become less aware about their
account setting (private vs public) after the pandemic.

• A decrease by 30% in students use of Snapchat and 18% in students use of
Twitter after the pandemic.

4. Conclusion
In this study, we examine the impact of the COVID-19 pandemic on students at
Kuwait University from the perspective of social media usage. We analyze
how students' preferences of using social media platforms have been slightly
changed. The TAM theory was used to thoroughly investigate the effect of the
pandemic on the usefulness of social media toward students' study and the
ease of use of social media for the students, which demonstrate no significant
impact based on TAM theory evaluation criteria.

5. Recommendations
This study can be extended to study the effect of the COVID-19 pandemic and
different technological aspects of social media for Kuwait University students,
such as networking among students, networking among Kuwait University
parties, modes of communications.
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2.2 Research Instruments:
• Printed flyers
• Recruitment messages
• Two webpages in Arabic and English
• Two online surveys with an online consent

form in Arabic and English. The questions
include Likert scale questions, multiple choice
questions, and open questions that are
developed based on the TAM assessment.

Sample WhatsApp’s recruitment message

2.3. Samples:
Kuwait University students from multiple
colleges, programs, gender, and age groups
were included in the survey.
• Before the pandemic (November - December,

2017) = 129 participants
• After the pandemic (November - December,

2021) = 214 participants

Samples distributions

2.4. Statistical Analysis:
Participants responses were analyzed using 
Microsoft Excel following these steps:
1. Convert categorical data to numerical data
2. Thematic coding for open questions
3. Filtering and cleaning data
4. Statistical measurements (e.g., average,

percentage, mode, frequencies)

2. Methodology
2.1. Procedures:
Understanding students' online behavior in
social media requires investigating the largest
possible number of students. We used a survey
because it can gather information from a large
sample size, economical in terms of time and
cost, and its ease in analyzing the data. Our
survey targeted students from multiple colleges
at Kuwait University. It was administered online
using Google form. It includes about 18
questions requiring 10 to 20 minutes. It has four
main sections: social media experience,
perceived usefulness of social media, perceived
ease of use of social media, and demographic
information, in addition to the informed consent
form at the beginning. We borrow the
Technology Acceptance Model (TAM) in
evaluating the perceived usefulness and ease of
use of social media from Davis (1993) model [1].
A recruitment message sent through WhatsApp
and Instagram to multiple individuals and groups
that includes students from Kuwait University.
Direct contacts through emails to friends and
friends of friends as a snowball sampling was
used to recruit participants. In addition, printed
flyers with survey’s QR code were distributed at
various colleges to collect responses directly
from the students. Some basic statistical
measurements were used in analyzing the
results.

Survey’s components 
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