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Abstract
Social Media has been transforming numerous activities of everyday life,
impacting healthcare. However, few studies investigate the medical use of
social media by medical practitioners. Medical practitioners have different
cultures toward medical usages of social media for multiple reasons, such as:
career reputation, professional policies and guidelines, which might affect
their online behavior and make it differs from other users. To understand the
behavior of medical practitioners in social media toward healthcare and
medical purposes, we conducted user studies. Through an online
questionnaire and text-interviews, we identified a general decrease in medical
practitioners’ use of social media for medical purposes. Results demonstrated
that practitioners use social media mostly as a source of medical information,
health education, health-related network support, and professional
development. The findings highlighted the need to design a social media
platform that encourage medical practitioners to engage in medical and
healthcare supports online activities and develop a professional career
identity, medical repository.

Figure	1.	Samples	of	posts	from	several	social	media	
platforms	by	users	from	medical	backgrounds

Objective
To harness the benefits that social media applications can have on patients’
lives and for healthcare practitioners as well, it is very important to
understand current user from medical backgrounds behavior related to
medical content and social media. This study aims to answer the followings
two research questions:
(1) How do users from medical backgrounds employ social media applications
for medical purposes?
(2) How can we make social media applications more usable for medical
purposes?

3. Research Instruments:
To better understand the behavior of medical users, we triangulate our
methods to include multiple types of data ranging from quantitative data
through an online questionnaire to qualitative data through a text-interview.

4. Statistical Analysis:
- Basic statistical matrices were used to analyze the results from the

questionnaire, such as the mean, mode, percentages, and frequencies.
- Thematic coding was used to analyze the results from the interviews.

Methodology
1. Procedures:
We sent over 200 recruitment messages for the online questionnaire by email,
Twitter, WhatsApp, Instagram, and printed flyers between November 2021 and
December 2021. Quantitative statistical analysis methods were used to
analyze the collected data. For the texting interview, direct Recruitment
WhatsApp messages were sent to two medical practitioners who participated
on the online questionnaire to invite them to participate in a follow-up texting
interview. A qualitative analysis used to analyze the data gathered by reading
the transcript carefully line by line for coding and indexing.

2. Samples:
All participants should be from medical fields. No restrictions on age, gender,
or locations were required. Participants include students from medical fields
as well as workers from medical fields.
- Online questionnaire has 175 participants
- Text-Interview has 2 participants
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Research Outcome
1. Questionnaire Results:
- Mostly used applications are Instagram, YouTube, and Snapchat.
- Most of the content shared are related to friends and family.
- Text message is the most preferred mode of shared online content.
- Learning about healthcare issues and searching for medical information 

are the two primary medical uses of social media.

2. Text-Interview Results:
The results show that both participants are relying on their smartphone to get
medical information at work, but only one used specific medical applications
to support her work. One participant shows his concern to reach the world
and get connected with international experts in the field. Another aspect that
has not been considered within our expectation, is that they are having
problems with the administrative tasks in their work that they wish to solve
through social media.

Conclusion
The scope of this study focuses on analyzing medical practitioners uses of
social media to serve medical purposes. Findings highlighted the need to
increase the awareness of medical practitioners toward producing healthcare
and medical content in social media to ensure the circulation of accurate
medical information among patients and medical practitioners.

Recommendations
- Enhance the findings from this study by applying more data collection and

analysis methods. For example, using social media content analysis to
cross validate our results from previous methods.

- In addition, creating a social media application that is specific for
healthcare purposes and equipped with various medical supportive
features as well as stricter by the universal medical law and being
accountable for patients medical information. This proposed application
also focuses on the social aspects by connecting medical professionals
together and encouraging them to engage in discussions to create an
international healthcare knowledge and educational tool.


